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What is Permission Based Marketing? 

Yes! 

what it is? … 
Permission marketing is the privilege (not the right) 
of delivering anticipated, personal and relevant 
messages to people who actually want to get them. 
 
It recognizes the new power of the best consumers 
to ignore marketing. It realizes that treating people 
with respect is the best way to earn their attention. 
 
Permission is like dating. You don’t start by asking 
for the sale at the first impression. You earn the 
right, over time, bit by bit.  
 
Permission doesn’t have to be formal – but it does 
have to be obvious, which in some cases can yield 
immediate results as well.  
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OK, How Does This Work? 

Acceleration Permission 
Marketing 

Automation 

We have proprietary in-house software that was 
created to mimic a very hard working person (keep 
reading for more info).  

Automation 

Acceleration 
LinkedIn gives you 15 InMails a month with Sales 
Navigator – What they don’t advertise is that you can 
send a connection request paired with a message – we 
send about 100 of these a day per account. 

Permission Marketing 
Targeting people who only have an interest in 
connecting, converting them into a fully informed 
audience, with no ambiguity of your intention - some 
may say this is more effective than television 
advertising.  
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Why Choose OneStopGrowth? 
LinkedIn Accelerator Program 

Once you sign up for our LAP, there are a 
few things we need from you: Your input on 
the outgoing message, LinkedIn Access, and 
a Sales Navigator upgrade – the rest is on 
us! Just keep us informed on which 
prospects you’ve spoken with and we’ll 
ensure they they receive no further 
marketing materials! 

360º hands free solution 

.  

You are not alone! 

We’ve been in the B2B appointment setting business 
for quite some time. Cold calling, e-mailing, etc. – we’ve 
done it all! Chances are, you may not have heard of an 
approach like the LAP…which is exactly why it works! 
Prospects are able to digest information that is sent to 
them at times that are most favorable to them!  

Behind the scenes 

Gathering prospects and sending a message addressing them 
appropriately by their first name can be a daunting task for any 
person! Imagine if they had to remember who they messaged 
and when by keeping a log and never reaching out to the same 
person twice! Thankfully, we have created a handy bot for this 
function – what’s best is that it paces itself and takes a smoke 
and a lunch break each day, keeping your account integrity 
high and under the radar.  

Automation at a human’s pace 

360º 

Even with the best lists in hand, the calling and 
follow up function is still a hurdle for some. Fear not, 
we are here to help! Whether it’s just the first round 
of calling or all the way up to appointment setting, 
we can step in. Your pipeline will never be allowed 
to get cold or neglected.  
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Results and Outcomes 

15 LinkedIn InMails 

5K 

Marketplace Exposure 

SALES NAVIGATOR 
STANDALONE 

LBIX ACCELERATOR PROGRAM 

26,000% 
INCREASE!  

 
Throughout the process, we will reach out to 
at least 4,000 prospects a month who will 
receive your message and know who you are, 
giving you a substantial amount of branding! 
 
From this outreach, we guarantee that you 
will receive at least 1000 warm leads per 
month (the best kind to work with). – ideal 
prospects to jump start your sales team. 
 
While increasing your network, a perpetual 
pool of 2nd connections will be built to fuel 
your sales agenda.  
 
  

OVER 



4000 Targets 1000 In Your 
Network 100 Working Prospects 10 New Clients 

Step 1 Step 2 Step 3 Step 4 Result 

Branding and 
Outreach 

Warm Leads To 
Pursue 

The “crème de 
le crème” 

Minimum 
Conversion 

Rate 
Revenue 

Minimum Theory Of 10% 

LinkedIn Accelerator Program 
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Government Contracting  Certification 
 
Our client approached us after numerous failed attempts 
at prospecting (hiring both internal and external reps). 
Considering her past experience with government 
contracting as a marketing firm, she wanted to specifically 
target integrated marketing firms and sign them up for her 
certification service (priced at $7k per client).  
 
After determining her best regions a week of trial and 
error, she was able to successfully hit her yearly goals after 
three months of activity.  

Case Study 

LinkedIn Accelerator Program 
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Case Study 
Mobile App and Website Development  

 
Our client found us by chance on a Facebook post. He had 
recently started his business, and was grossly 
undercharging clients for his service ($400/app).  
 
After increasing his bandwidth and refining his targeting 
with LAP, he now has a solid influx of prospects and clients 
in Real Estate, Music Production, and Religious 
Organizations; and charges an industry standard rate while 
doing so! 
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The Tech TV Case Study 
Video Production/Marketing 

 
While our solution has been wildly successful Stateside, 
we were approached by a prospect from Down Under 
holding a sales position.  
 
Considering that this particular approach to marketing has 
never been seen natively in Australia (at least according to 
the few clients that we’ve had so far) combined with the 
fact that our client was not at the top of the company 
pyramid, he was a bit reluctant to gamble.  
 
Luckily for him, our LAP was a safe bet! Within the first 
week, he was setting appointments and closing business in 
a competitive market.  


